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          CLIENT LIST

E-Lacrosse, a niche market e-zine I created in 1997, appeals primarily to youth and teen lacrosse players.  Many of the advertisers the site has garnered had no lacrosse specific banner ads, web savvy, or understanding of our demographic.  In many cases I had to produce ads for them in order to get their business. With only a little help on very complicated graphics and programming, I have produced the campaigns and collateral below from concept to delivery.  

	Dates
	Company
	Collateral Produced


	1999-present
	Toyota (Mid-Atlantic)
	Created and produced popular "Team Toyota" and "Official Vehicle of Lacrosse" campaigns with banner ads and video spots featuring the top players in lacrosse.  Created multiple campaigns over a 12 year continuing relationship.  

	1997-present
	E-Lacrosse
	Produced every campaign for the award winning web site, which I own, over a 14 year period, featuring banner ads, viral video, print ads, YouTube channels, e-mail marketing and event presence.

	2011
	1st Tee
	Created a 2 minute video spot at no cost for this great golf charity supporting underserved youth.

	2007-2010
	1 Lacrosse
	Launched this equipment manufacturer, creating "Aeon" campaign including banner ads, print ads, e-mail marketing and video spots.

	2005-2010
	Scorpion
	Created multiple campaigns over a 5 year period including popular "Tattoo someone else" banner ads and video spots for the lacrosse shaft manufacturer.  

	1999-2009
	deBeer / Rawlings
	Created "Lacrosse is life" campaign featuring banner ads, print ads and wrote a series of humorous 30 second spots for viral distribution for the major equipment manufacturer. Created multiple campaigns over a 10 year period.  

	2007-2009
	Lacrosse for Leukemia
	Created banner ads and video spots featuring top lacrosse coaches, at no cost, for this worthy event hosted by the Leukemia and Lymphoma Society.

	1998-2008
	STX
	Created multiple campaigns over a 10 year period for the largest equipment manufacturer in lacrosse, including very popular "pass it on" and "Sometimes you get what you wish for" video spots.

	2007-2008
	Smartlink
	Created and produced entire "Who is Smartlink" campaign, including banner ads and 10 video spots from 15 seconds to 1 minute for viral web distribution and presentation at stadium events for this tech placement firm.  

	2006-2008
	Butthead
	Created all of the advertising for this lacrosse shaft company for 2 years.  Included banner ads, video spots and print ads.

	2008
	Players Choice Camps
	Collaborated on banner ads for this popular lacrosse camp.

	2006-2008
	Olympic Den
	Created ongoing holiday campaigns for this large sports retailer, featuring mostly banner ads.  

	2008
	Dick's Sporting Goods Tournament of Champions
	Created inaugural campaign for this national lacrosse event, including banner ads and video spots.

	2000-2007
	Rebel Wear
	Created multiple campaigns over a 7 year period for this custom athletic clothing manufacturer featuring banner ads and video spots.

	2007
	Lighthouse Lacrosse
	Collaborated on banner ads for this popular sports camp.  

	2006
	Brine
	Created "Pro-choice" campaign featuring pro lacrosse players promoting a brand they were not allowed to use as a counter-measure when a competing brand sponsored the whole league.

	2005-2006
	Efundraising
	Collaborated on banner ads and promotional giveaways for one of the top student fundraising companies.  

	2006
	Immersion Media
	Created campaign for this video game creator featuring banner ads, direct sales, video spots and product testing groups.

	2003-2005
	Baltimore Bayhawks
	Created multiple campaigns for this professional lacrosse team over a 3 year period.

	2003-2004
	Harrow Sports
	Created campaign for this start-up equipment manufacturer including banner ads and event promotions.

	2003-2004
	CSTV / CBS Sports
	Created campaign for this fledgling sports network's lacrosse offering with banner ads, contests, and video spots.  

	2003
	NCAA Tournament /

Towson University
	Created campaign for this national sporting event featuring banner ads and a video spot.  

	2001-2002
	Seminole County Convention and Visitors Bureau
	Created campaign for this travel and commerce organization in Florida featuring banner ads, video spots and e-mail marketing.  

	1999-2002
	STX Putters
	Collaborated on "Putting is a contact sport" campaign creating 2 websites and multiple banner ads over a 3 year period for this golf manufacturer.

	2001
	Bacharach-Rasin
	Created banner ads and video spots for lacrosse specific audiences for this Baltimore sports retailer.


Portfolio available at www.tonabricks.com
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